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Em si & C o m m unity C o lle g e s

18+years working with higher education institutions

2,000+ economic impact studies completed

1.2Mstudents used Emsi’s career pathways tool last year

9 of 10 2019 Aspen Prize finalists are Emsi customers



W h a t  is  a n  
ECONOMIC IMPACT ANALYSIS?
Measures how an event or institution affects the local economy

What is an 
INVESTMENT ANALYSIS?

A comparison of the costs and benefits to determine the return on investment



AVERAGE E A R N I N G S  B Y  E D U C A T I O N  L E V E L

To tal Gro ss  Re g io nal 
Pro d uc t (GRP)

To tal J o b s

Ab o ut  the  Lo s  Ang e le s  - O rang e  C o unty MSA

8,967,003

$61,200

$41,600

$36,200

$31,300

$24,700

Bachelor's

Associate

Certificate

HS

< HS

$1 trillion



Credit students served

To tal p ayro ll/b e ne fits

To tal tuitio n  re ve nue

No n-c re d it s tud e nts  se rve d

Em p loye e s

Stud e nts  fro m  o uts id e  the  re g io n

LBC C  in  FY 20 18-19

1,865

$ 152.7 m illio n

$ 13.1 m illio n

33,644

2%

1,997



Total jobs supported in the region

O f re g io n’s  GRP

To tal inc o m e  ad d e d  to  the  re g io n

Be ne fit-c o s t ratio  fo r taxp aye rs

Be ne fit-c o s t ratio  fo r s tud e nts

O ve rvie w o f re sults

Be ne fit-c o s t ratio  fo r so c ie ty

$1.6 billion

17,118

1.9

8.3

13.3

0.1%



OR

EC O NO MIC  IMPAC T ANALYSIS

J o b s  sup p o rte d  in  the  re g io n

Ad d e d  re g io nal inc o m e

All re sults  m e asure d  in  inc o m e , no t sale s . Re sults  are  ne t o f c o un te rfac tual sc e nario s .

J o b s  sup p o rte d  in  the  re g io n

Ad d e d  re g io nal inc o m e

O R

O p e ra t io ns  
Sp e nd ing  Im p ac t

College payroll and 
other spending + ripple effects

C o ns truc tio n  
Sp e nd ing  Im p ac t

College construction 
expenditures + ripple effects

$213.7 million $15.6 million

2,442 190



EC O NO MIC  IMPAC T ANALYSIS

All results measured in income, not sales. Results are net of counterfactual scenarios.

O R

J o b s  sup p o rte d  in  the  re g io n

Ad d e d  re g io nal inc o m e

J o b s  sup p o rte d  in  the  re g io n

Ad d e d  re g io nal inc o m e

O R

Stud e nt  
Sp e nd ing  Im p ac t
Relocated/retained student 

spending + ripple effects

Alum ni
Im p ac t

Higher alumni earnings and increased 
business profit + ripple effects

$69.8 million $1.3 billion

1,204 13,282



Total Impact

EC O NO MIC  IMPAC T ANALYSIS

O R

To tal inc o m e  ad d e d  
in  the  re g io n

O f re g io n’s  GRP

To tal jo b s  sup p o rte d  
in  the  re g io n

$1.6 billion

0.1%

17,118

Im p ac ts  b y ind us try (jo b s  sup p o rte d )

All O the r
8,183

Go ve rnm e nt, No n-
Ed uc atio n

957

Ac c o m m o d atio n  & 
Fo o d  Se rvic e s

1,159

O the r Se rvic e s  
(e xc e p t Pub lic  

Ad m inis tra tio n)
1,235

Pro fe ss io nal & 
Te c hnic al Se rvic e s

1,593

He alth  C are  & 
So c ial Assis tanc e

3,990



INVESTMENT ANALYSIS

Future benefits are discounted to the present.
* The  rate  o f re turn  is  no t re p o rte d  fo r the  so c ial p e rsp e c tive  b e c ause  the  b e ne fic iarie s  are  no t ne c e ssarily the  sam e  as  the o rig inal inve s to rs .

Rate  o f re turn

Be ne fit/c o s t ratio

Rate  o f re turn

Be ne fit/c o s t ratio

Rate  o f re turn

Be ne fit/c o s t ratio

Stud e nt
Pe rsp e c t ive

Benefit: Higher future earnings

Cost: Tuition, supplies, opportunity cost

Taxp aye r
Pe rsp e c t ive

Benefit: Future tax revenue, 
government savings

So c ia l
Pe rsp e c t ive

Benefit: Future earnings, 
tax revenue, private savings

Cost: All college and student costs

$ 730 .7 m illio n

8.3

$ 30 2.2 m illio n

1.9

$ 4.1 b illio n

13.3

$ 88.5 m illio n $ 159.2 m illio n $ 30 8.2 m illio n

25.3% n/a4.8%

Cost: State and local funding



Ne xt  Ste p s

Send the 
e xe c utive  

sum m ary to s tate  
le g is lato rs .

Use so c ial m e d ia
to  b ro ad c as t s tud e nt 

re turns  to  p ro sp e c tive  
s tud e nts  and  

p are nts .

Share  
ind us try im p ac ts  

with lo c al b us ine ss  
p artne rs .

Le ve rag e  im p ac ts  
fo r p ro p o sals , g rant 
writing , & s trate g ic  

p lanning .

Use  c am p us  flie rs , 
ne wsle tte rs , & 

we b site s  to
p ub lish re sults .

Share  
re sults  with  
s tate  & lo c al 

m e d ia.

HOW CAN 
EMSI HELP?

Em si’s  p re ss  
p ac ke t

O ng o ing  p re se ntatio ns  
fro m  yo ur Em si e c o no m is t

Em ail/c all 
us  anytim e



Share  yo ur re sults

Combine your results 
with  o the r ins titutio nal 
h ig hlig hts  to  c re ate  a 

fac t she e t.

Inc lud e  yo ur re sults  in  yo ur 
p e rio d ic  p ub lic atio ns.

C re ate  a we b  p ag e  that 
inc lud e s  writ te n  h ig hlig hts , 

an im atio ns, and  vid e o s.



Share  yo ur re sults

Create a press release or hold a 
p re ss  c o nfe re nc e  to  share  re sults  
with  yo ur s tate  and  lo c al m e d ia.

Use  yo ur s tud y to  he lp  se c ure  
ad d itio nal fund ing .

Use  so c ial m e d ia to  share  
yo ur inve s tm e nt re sults  

with  p ro sp e c tive  s tud e nts .



The results of this study 
we re  p re p are d  b y

Fo r a c o p y o f the  re p o rt, p le ase  c o ntac t LBC C .
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